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New International Partners join hands for               Canvironment Week 2011

New Delhi 13th October 2011: After the global success of Canvironment Week 2010 which brought together international institutions, leading can makers, trade association and different bodies to promote the sustainability of metal can, Hindustan Tin Works Ltd launched Canvironment Week 2011 earlier this year at Metpack and Interpack in Germany. 

The movement has now received support from 4 new international partners in 2011 namely Nampak and Collect-a-Can from South Africa, ASA from Italy and Emballator from Sweden.

Erik Smuts Managing Director Nampak Bevcan said “As the first African partners to support Canvironment Week, Nampak Bevcan, Nampak Divfood and Collect-a-Can are excited to pioneer this initiative in South Africa. By lending our support to Canvironment Week – we are giving a global initiative a local platform and shining the spot light on cans in order to educate South Africans on how recyclable cans are. This newly formed partnership with Canvironment Week will enable us to share best practice ideas with the rest of the world, which will help us preserve the environments we operate in.”

Globally Canvironment Week 2011 members have so far planned various activities such as 

· The Italian can maker ASA plans painting competitions for school children in Italy

· Empac, representing the European metal packaging industry plans to donate T-shirts promoting Canvironment Week to under privileged in Belgium in association with HTW

· Lageen shall celebrate Canvironment in parallel to Hanukah and have a engagement program with children

· Huber is providing intellectual support to the campaign in Europe 

· Nampak Bevcan and Collect a Can, South Africa in November will be running an art completion with tertiary students of various art faculties across Gauteng where students will have to design a novelty can to mark the annual commemoration of Canvironment Week. It is hoped that by using art as a creative platform and by leveraging the upcoming Green Expo at Cape Town (18th – 20th Nov 2011) by exhibiting and hosting a discussion forum with media the message of recycling cans be communicated to a broad audience with the aim of increasing awareness among South Africans on how recyclable cans are. 

· ABEACO - The Brazilian Assotiation of Steel Can Makers with the support of Brasilata will inaugurate a metal can recycling center during the week. 
· Hindustan Tin Works is planning to use art, fashion and glamour to promote sustainability of cans in India, would also be producing a TV show on a youth oriented channel to promote canned food with celebrities. Health camps for rag pickers – the people who are the major cog in the recycling wheel of India will also be conducted. 

And other plans are being developed and we look forward to others to join us in our activities

Gordon Shade, CEO, Empac said “The Canvironment initiative is excellent. Metal is an extremely resource- efficient packaging, so important in a world now facing up to shortages in key commodities. Metal's many recycling initiatives help ensure that metal goes back to metal endlessly thus contributing to its continued availability"

As president of the IPA, Antonio Teixeira CEO of Brasilata said “ - International Packaging Association, an association of independent canmakers over the world whose purpose is to exchange information to strengthen its members, I am very proud that this initiative has been taken by Hindustan Tin our member in India that deserves all the recognition and awards won. Congratulations to all that support this initiative” 

According to Atit Bhatia, Canvironment Week President and Senior Vice President HTW said “We feel proud that the campaign is increasing its momentum in the international can making fraternity to garner a larger share of voice to promote sustainability of cans. It is a global attempt to spread the message about the exclusive benefits of usage of Can, every industry stake holder should celebrate Canvironment week and promote metal cans as a package” 

Canvironment Week is a global campaign where metal packaging players can be a part of this global umbrella to jointly work towards sustainability by coming together on a common platform.
About Canvironment Week

A unique worldwide initiative, Canvironment week aims at not just educating but taking action as well. For the first time ever, Can makers and Brand owners across the world are coming together to create the ‘United Global Metal Can Recycling Movement.’

Its goal is to make a significant and sustainable impact by creating an all round awareness about the exclusive benefits of usage of Cans, the vital one being its eco-friendly nature.

The whole event revolves around passion and perseverance to mobilize the cause, ‘Save our Planet’. By building a strong and united Global force, which will lay the foundation to create an Environment, which is Canvironment friendly.

A major effort to support the Global recycling system and the long-term sustainability of the metal cans are the key features of this initiative.

To know more on Canvironment:

http://www.canvironmentweek.com 
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Join Canvironment Week Fan Page

Canvironment Week (http://www.facebook.com/group.php?gid=140638832642486&ref=ts)
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 www.canvironmentweek.com 

About Hindustan Tin Works Ltd 

Hindustan Tin Works Ltd (HTWL), a leading Indian CAN manufacturer producing wide range of CANS and quality metal packaging solutions for food, beverage, paint, pharmaceutical and non food industries like dairy, processed food, edible oils, tea, coffee, paints, pesticides, juices, beer, carbonated soft drinks etc. 
HTWL is business partners with most of the leading global FMCG companies in India and abroad, HTWL today exports its products to 21 countries like USA, Australia, Europe, Africa, China etc.
Tin Cans or "Green Cans" as they are called are the most environment-friendly alternative to other forms of packing because of their recyclable quality. HTWL takes a leading role in ensuring proper environment responsibility by spreading awareness and engaging with the youth to promote sustainability of metal cans through its campaign Canvironment Week.

. 

HTWL is the first company in India, which conceptualized & started the 2 piece cans manufacturing in 2005.

HTWL is listed on the Bombay Stock Exchange (BSE), HTW recently has won innovative award by IPA for Canvironment Week initiative.

http://www.hindustantin.biz 
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